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How do we get the perfect audience?
Food & Drink Expo has a budget of over £650,000 specifically for its marketing and 
promotion. This means we drive an amazing array of visitors and organise content for 
some of the best live events in the industry.

Here’s just an overview of our campaign:

Tickets
550,000 sent out to magazines,  
associations and key industry buyers.

Email campaigns
130,000 targeted emails informing 
visitors of the benefits of visiting 
Food & Drink Expo.

Adverts 
Awareness building adverts are 
placed in all the major titles in 
the trade press.

Newsletter mailing
60,000 sent out to pre registered visitors and key  
industry buyers. This is the key mailer updating the  
visitors with full details of the shows live events,  
new product information and reasons to attend.

Online Marketing
Buttons, banners and a pay-per-click campaign.  
This includes Google adwords which makes sure  
that all visitors and exhibitors can find relevant  
show information easily on the internet.

Exhibitor promotion
We develop a close relationship with exhibitors so they 
can get the most out of their exhibition spend. This 
includes working with exhibitors to develop a marketing 
campaign to their clients and customers, and promoting 
their presence at the show.

Affiliated Magazines & Associations
Food & Drink Expo works with some of the top titles in 
the industry and the most influential associations. For 
example; The Grocer, Convenience Store, British Baker, 
Food Manufacture, Restaurant Magazine, British Culinary 
Federation, Fairtrade Foundation and Soil Association.

98,960 
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It’s been a fantastic show. 
Visitors from across the board 

from butchers, farm shops, 
restaurant chains through to 

producers and manufacturers.
Wild Sustainable Fish Company

It’s been a great networking 
opportunity on all levels. We’ve 

seen manufacturers through 
to end users.

The Garlic Box

It’s been very good for us on 
the fine food side as we’ve 

had a lot of interest from delis 
and farm shops.

Highgrove

What a cracking show, 
honestly the best 

exhibition Bel UK have 
had in 8 years. We 

have met existing and 
new clients.

Bel UK

We’ve had a lot of 
interest from abroad – 

from Dubai, Pakistan, 
Yemen and North Africa.

X35 Energy

Food and Drink Expo 
is the best show we’ve 

done, anywhere, 
ever! We saw the best 
contacts from Tesco, 

Waitrose and Sainsburys 
as well as independents 

and all the top 
department stores. FDE 

brings the big names.

Bone Suckin’ Sauce Co

I walked through that 
morning thinking ‘I’m 

really glad to be here, 
and this is World-Class!’
Dan Lepard - Artisan Baker 

and Food Writer

The show’s great for 
catching up with 

existing customers and 
putting a face to their 

names. It’s also given us 
some good leads. It’s 

well situated too.

InnocentWe have met so many 
different buyers, and many 
people we would have just 
dreamed of speaking to at 

the show. Food & Drink Expo 
is a real world stage, and 

helps to get an international 
presence for our product.

Montezumas
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Are you looking to target
the foodservice market?
Over 7’000 visitors to Food & Drink Expo 2008 came from the foodservice sector. 
This is an important segment of our visitor base which is why we have developed 
an area solely for foodservice suppliers. This area will surround ‘Competition 
Theatre’, our demonstration and competition kitchen. Visitors range from 
independent cafés and coffee shops to large restaurants and hotel chains.

Here is a cross section of the key foodservice visitors to Food and Drink Expo 2008.
• �ACCOR/Novotel

• �Alpha Flight Services

• �ASK Restaurants Ltd

• �Caffé Nero

• �Champney Spring

• �Choice Hotels

• �Claridges Hotel Ltd

• �Compass Group

• �Costa Coffee

• �David Lloyd Leisure

• �Fox & Hounds

• �Gios

• �Greene King Plc

• �Greggs

• �Gretna Hall Hotel

• �Grosvenor House Hotel

• �Harvester

• �Henry J Beans

• �Hilton

• �Holiday Inn

• �House of Fraser

• �Intercontinental  
Hotels Group

• �Joe Delucci's Restaurant

• �Malmaison Hotel

• �Marriott Hotels

• �Marstons Pub Company

• �McDonalds

• �Millennium & Copthorne

• �Mitchells & Butler

• �Mussel and Crab Ltd

• �Nags Head

• �Nandos

• �Novotel

• �Pizza Hut UK Ltd

• �Puccinos

• �Royal Thai Cuisine

• �The Cricketers

• �The Horse and Jockey

• �The Inn On The Wye

• �The Rendezvous Group

• �Tzartzalis Co

• �Water Margin

• �Welcome Food

• �Whitbread

• �Whites @ The Clockhouse

• �Whittington Bites

• �Zeffirellis

Breakdown of visitors from Food & Drink Expo 2008  
within the foodservice sector.

It’s been great; we’ve had some 
meetings with current customers 

and got some good leads. 
Sampling has gone well with some 

excellent feedback.

Dawn Cole Bakemark
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Are you looking to target
the manufacturing market?
Food and Drink Expo is co-located with Foodex, our food and drink processing 
and manufacturing show. The visitors to Food and Drink Expo come from 
top companies who are looking for ingredients, flavours, new product 
developments and private label products.

Here is a cross section of the key manufacturing visitors to Food and Drink Expo 2008.
• �3M Health Care

• �Alan Nuttall Ltd

• �Allied Mills

• �Armeld Ltd

• �Bakemark UK

• �Bakkavor

• �Barry Callebaut UK Ltd

• �Belvoir Fruit Farms

• �Ben & Jerry’s

• �Bernard Matthews  
Foods Ltd

• �Bevelynn Ltd

• �Birds Eye

• �British Curry Company

• �Britvic Plc

• �Churchfields

• �Farmhouse Ice Cream

• �Cadbury UK

• �Cuisine de France

• �Dawn Foods

• �Del Monte Fresh Produce 
UK Ltd

• �Diageo

• �Discovery Foods

• �Dorset Cereals

• �Eat Natural Ltd

• �Fox’s

• �General Mills

• �Green & Black’s

• �Greencore

• �Heinz

• �HP Foods

• �Huhtamaki

• �Kate’s Cakes Ltd

• �Kellogg’s

• �Kepak Convenience

• �Foods

• �Kerry Foods

• �Kettle Foods Ltd

• �Kraft Foods

• �Mars

• �Nestlé Rowntree

• �Northern Foods

• �P & G UK Ltd

• �Premier Foods

• �Pukka Pies

• �Unilever UK Ltd

• �Vimto Soft Drinks

• �Warburtons

• �Zeelandia Ltd

Breakdown of visitors from Food & Drink Expo 2008  
within the manufacturing sector.

We met some good quality visitors 
at Food and Drink Expo 2008, 

manufacturers and processors 
both new and existing business. The 

event also works well because of the 
strong crossover and links to Foodex.

Christine Stevens, Dera Food Technology
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Are you looking to target
the retail market?
The retail visitors to Food & Drink Expo are key to the success of the show, with over 
75% being decision makers with specifying authority. This means that Food & Drink 
Expo not only delivers one of the largest audiences of any UK food and drink trade 
show, but also one of the most targeted.

Here is a cross section of the key retail visitors to Food and Drink Expo 2008.
• �Aldi Stores Ltd

• �Archibald Newsagents

• �Arrow Farm Shop

• �Asda

• �Ashley Stores Ltd

• �Bargain Booze

• �Best One Supermarket

• �Boots The Chemist

• �Booze 4 You

• �Brook Street Deli

• �Buttercross Farm Foods 
Ltd

• �Chocolate Deli

• �Costcutter

• �Deli-Licious

• �Emery’s Deli

• �Farndon Fields Farm Shop

• �Gwillams Farm Shop

• �Harbour Stores

• �Harrods

• �Harvey Nichols

• �House of Fraser

• �Iceland

• �Julian Graves

• �Londis

• �March Supermarket Ltd

• �Millets Farm Shop

• �Morrisons

• �Morse Deli and Stores

• �Musgrave Retail Partners

• �Newton Village Store

• �Nisa Local

• �Oakchurch Farm Shop

• �Oho Organic Stores

• �Old Farm Shop

• �Olives and Stu

• �Olivia’s Deli

• �One Stop

• �Petes Pantry

• �Philippa’s Deli

• �Sainsbury’s

• �Spar

• �Tesco

• �The Co-operative

• �TK Maxx

• �Waitrose

• �Wilkinsons

• �Wine Cellar

Breakdown of visitors from Food & Drink Expo 2008  
within the retail sector.

Food and Drink Expo is the best 
show we’ve done, anywhere, ever! 

We saw the best contacts from 
Tesco, Waitrose and Sainsbury‘s as 

well as independents and all the top 
department stores. FDE brings the 

big names.

Patrick Ford, Bone Suckin’ Sauce Co
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Are you looking to target
the wholesale market?
As a sector worth over £24bn, wholesale, whether delivered or cash & carry provides 
food and drink products to the grocery and foodservice markets. Food and Drink 
Expo attracts key visitors from large to small operations, with wholesale visitors coming 
from the depth and breadth of the UK.

Here is a sample of the key wholesale visitors to Food and Drink Expo 2008.
• �3663

• �A F Blakemore

• �Bestway Group

• �BFP Wholesale

• �Blakemore Foodservice

• �Booker

• �Booze Concession

• �Brakes

• �Camfood

• �Carlton Foods Ltd

• �Carrs Foods

• �Costco

• �D B C Foodservice

• �Hailsham Cellars

• �Haji Cash & Carry

• �Isca Foods Ltd

• �Key Lekkerland

• �Makro

• �Micheal Flannery 
Catering Supplies

• �Olympia Foods

• �Palace Foods Seafresh

• �The Portland Group

• �Tidmas Townsend Ltd

• �Tilak Foods Ltd

• �Tooty Fruity

• �Top Nosh

• �Total Foodservice Ltd

• �Totalproduce

• �Valley Fresh Foods

• �Viscount Ltd

• �Vitello Foods

• �W Wing Yip plc

• �Welco Foods Ltd

• �Wheelwrights  
Wholesale Meats

• �Windsor Foodservice

• �Wing Wah

• �Woodward Foodservice

• �X Plus Ltd

• �Xceptional-UK 
International Ltd

Breakdown of visitors from Food & Drink Expo 2008  
within the wholesale sector.

Food and Drink Expo is one of the 
top UK trade shows, Makro exhibit 
because we are able to see new 

business and at the same time build 
on our existing relationships. 

Andy Walsh, Makro
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Jack Halliday	 Joel Willmore 
Group Sales Manager	 Sales Executive
jack.halliday@william-reed.co.uk	 joel.willmore@william-reed.co.uk
01293 610 352	 01293 610 349

Jenna Patel 
Sales Executive
jenna.patel@william-reed.co.uk
01293 610 335

Julie Higgins 
Group Marketing Manager
julie.higgins@william-reed.co.uk
01293 610 271

James Barker 
Senior Marketing Executive
james.barker@william-reed.co.uk
01293 610 244

Gail Holm 
Live Events / Features Manager
gail.holm@william-reed.co.uk
01293 610 301

Cathy Forsyth 
Operations Manager
cathy.forsyth@william-reed.co.uk
01293 610 275

Gemma Maynard 
Senior Operations Executive
gemma.maynard@william-reed.co.uk
01293 610 286

Neil Felton 
Director of Exhibitions

www.foodanddrinkexpo.com

Contacts

Food and Drink Expo 
is the best show we’ve 

done, anywhere, 
ever! We saw the best 
contacts from Tesco, 

Waitrose and Sainsburys 
as well as independents 

and all the top 
department stores. FDE 

brings the big names.

Bone Suckin’ Sauce Co
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